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Semester-VI 5hr/week
Ec Marks:100
w.e.f.2017-18AEBatch VII-ELECTIVEPAPERS

Paper–VII-(A)(ElectivePaperVII-(A)
AGRICUTURALECONOMICS

Objectives:
 Toenablethestudentstounderstandagriculturaleconomics

 Tounderstandthetrendsinagriculturalproduction

 ToknowthepromotionalmeasurestakenupbytheGovernment.

ModuleI

NatureandScopeofAgriculturalEconomics.Factorsaffectingagriculturaldevelopment:technological,

institutionalandgeneral.InterdependencebetweenagricultureandIndustry.

ModuleII

Conceptofproductionfunction:Input-outputandproductrelationshipinfarmproduction.

ModuleIII

GrowthandproductivitytrendsinIndianagriculturewithspecialreferencetoAndhraPradesh.Agrarian

reformsandtheirroleineconomicdevelopment.

ModuleIV

Systemsoffarming,farmsizeandproductivityrelationshipinIndianagriculturewithspecialreferenceto

AndhraPradesh-NewagriculturestrategyandGreenrevolution:anditsImpact

ModuleV

Emergingtrendsinproduction,processing,marketingandexports;policycontrolsandregulations

relatingtoIndustrialsectorwithspecificreferencetoagro-Industriesinagri-businessenterprises.

RECOMMENDED/REFERENCEBOOKS

1. SadhuAn,SinghAmarjitandSinghJasbir(2014),FundamentalsofAgriculturalEconomics,Himalaya

PublishingHouse,Delhi

2. LekhiRKandSinghJoginder,AgriculaturalEconomics,KalyaniPublishers

3. Bhaduri,A.(1984),TheEconomicStructureofBackwardAgriculture,Macmillan,Delhi.

4. Bilgrami,S.A.R.(1996),AgriculturalEconomics,Himalayaspublishinghouse,Delhi.

5. Dantwala,M.L.et.al(1991),IndianAgriculturalDevelopmentSinceIndependence,Oxford&IBH,New

Delhi.

6. GovernmentofIndia(1976),ReportoftheNationalCommissiononAgriculture,New Delhi.5.

GovernmentofIndia,EconomicSurvey(Annual),NewDelhi.

7. Gualti,A.andT.Kelly(1999),TradeLiberalisationandIndianAgricultureOxfordUniversityPress,New

Delhi
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Paper–VII(B)(ElectivePaperVII(B)

EntrepreneurshipandSmallBusinessDevelopment

Objectives:
 Toenablethestudentstounderstandopportunityassessmentandideageneration

 Toenablethestudentstohaveknowledgeonsupportinginstitutionsinbusinessenterprises

 Tohaveknowledgeonobjectivesofsmallenterpriselaunchingformalities.

 Toacquiretheskillofpreparingaprojectreportrelatedtosmallbusinessenterprise.

ModuleI

Introduction-Entrepreneurshipmeaning,natureandCharacteristicsofentrepreneurship,Barriersto

entrepreneurship

ModuleII

Establishingasmallenterprise:Thestartupprocess,projectidentification,selectionoftheproduct-

selectionofsite/locationandlegalconsiderations

ModuleIII

SmallEnterprisesandEnterpriseLaunchingFormalities:DefinitionofSmallScale;Rationale;Objective;

Scope;SSI;Registration;NOCfromPollutionBoard;MachineryandEquipmentSelection

ModuleIV

RoleofSupportInstitutionsandManagementofSmallBusiness:DirectorofIndustries;DIC;SIDO;

SIDBI;SmallIndustriesDevelopmentCorporation(SIDC);SISI;NSIC;NISBUD;StateFinancial

CorporationSIC.

ModuleV

ProjectPreparation- projectformulation,ProjectReportPreparation;SpecimenofProjectReport,

assessmentofprojectfeasibility,analysis’sofproject,ProjectPlanningandSchedulingusingNetworking

TechniquesofPERT/CPMpreparationofprojectreport,



Reference:
Desai,Vasant(2003).Small-ScaleIndustriesandEntrepreneurship.HimalayaPublishingHouse,
Delhi.
Kaulgud,Aruna(2003).EntrepreneurshipManagement.VikasPublishingHouse,Delhi.38
Cynthia,L.Greene(2004).EntrepreneurshipIdeasinAction.ThomsonAsiaPvt.Ltd.,Singapore.
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Paper–VII(C)(ElectivePaperVII(C)

PublicFinance

Objectives:Toenablethestudents
 Toacquireknowledgeaboutpublicandprivatefinanceandcomponentsoffinance

 Tounderstandbasicproblemsofuseofresourcesandincomedistribution

 Togainpracticalknowledgeonunionbudgetandfiscalpolicy

 Togetacquaintwithchangingtrendsinpublicrevenue,expenditureandpublicdebt.

Module-I
MeaningandscopeofPublicFinance-DistinctionbetweenPublicandPrivateFinance.Principleof

maximumsocialadvantage

Module–II

SourceofPublicRevenue-Taxes-administrativerevenues-commercialRevenues-Giftandgrants-

ConceptofVAT.Canonsoftaxation(AdamSmith'sandModernEconomists).

Module-III

Meaningandclassificationofpublicexpenditure-principlesofpublic ExpenditureWagner'sLaw-

Peacock-WisemanHypothesis.-causesforincreasingpublicexpenditureinIndia

Module-IV

Publicdebt-classificationofpublicdebt-methodsofdebtredemption–Causesforincreasingdebt

burdeninIndia

Module-V

Budget-MeaningandDefinition-ComponentsofBudget-ConceptsofBudgetDeficits–Budget

preparationandPresentationprocedureofIndianUnionBudget.

References:
1. B.P.Tyagi-"PublicFinance",JaiPrakashNath,2012.

2. H.D.Bhatia-"PublicFinance"'VikasPublishingHouse2013.

3. ReserveBankofIndia-HandbookofStatisticsonIndianEconomy(Latest).



4. S.K.Misra&V,K,Puri-"IndianEconomy",HimalayaPublishingHouse,2015.

5. BudgetataGlance

6. EconomicandFunctionalClassificationoftheBudget

7. TeluguAcademyPublications.
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Paper–VIII-A;ClusterElective–A:Agribusiness

PaperVIII-A-1:AgribusinessEnvironmentinAndhraPradesh

Objectives:Toenablestudents
 Tounderstandtheroleofagricultureanditscomparisonwithrestoftheeconomy.

 Toacquireknowledgeofagriculturefinance,sourcesofcreditandagriculturemarketinginIndia.

 Toeducatethestudentsondynamicsofagrocropandagrobusinessconcepts.

 Toknowtheimportsandexportsofagricultureproducts

Module-I

RoleofagricultureindevelopmentprocessinAndhraPradeshvis-à-visotherdevelopedstates.

Module-II

Agriculturalfinance-importanceinmodernagriculture-performanceofagriculturalfinanceinAndhra

Pradesh-problemsofagriculturalfinance–Interlinkagesofagriculturalcreditandotherinputmarkets

andproductmarkets.

Module-III

Dynamicsofagriculture-crop(horticulture,fieldcrops),sector-livestock(poultrydairyandfisheries)

sectorandinterlinkagesamongthesectors.AgribusinesssectorinAndhraPradesh-salientfutures,

constraints,subsectorsofagribusiness-inputsector,productionsector,processingsector.

Module-IV

GrowthperformanceofmajoragriculturalcommoditiesinAndhraPradesh-productionandprocessing

trendsinexportsandimportsofmajoragriculturalcommodities.

Module-IV

Marketingpolicy-structureofagrimarkets–regulatedmarkets–need–activities–structure–APMC

act–marketlegislations–RoleofFarmerGroupsinthemarketingofAgriculturalProduce.



References:
1. AdhikaryM.1986.EconomicEnvironmentofBusiness.S.Chand&Sons.

2. AswathappaK.1997.EssentialsofBusinessEnvironment.HimalayaPubl.

3. FrancisCherunilam2003.BusinessEnvironment.HimalayaPubl.

4. AgarwalRaj,2001,BusinessEnvironment,ExcelBooks,NewDelhi.
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Paper–VIII-A;ClusterElective–A:Agribusiness

PaperVIII-A-2:AgriculturalOutputMarketing

Objective:thestudentenableto
 acquireknowledgeonagriculturalmarketing

 analysetheproblemsrelatedtoagriculturemarketing

 Gainknowledgeofinternationaltradeinagriculturemarketing.

Module-I

StructureandModelofAgri-MarketingOrganizationswithfunctions:Functionsofintermediaries,

MarketingPracticesinPrimaryandsecondaryandterminalmarket,Regulatedmarkets,co-operative

marketing.

Module-II

Marketingcostsandmargins,MarketingFinance.MarketingStructureofMajoragriculturalcommodities,

foodgrains:Rice,andMaize.CashCrops;Cotton,OilSeeds,VegetablesandFruits,Milk,Meatand

Poultryproducts.

Module-III

ProblemsandChallengesinAgricultureMarketing-MarketYards-Supportprices-RuralWarehousing.

Module-IV

StateInterventioninAgriculturalMarketing,RoleofVariousagencies(AndhraPradeshAgro,

MARKEED,StateDepartment,andFCI,TobaccoBoard,CottonCorporation)anditsimpactonmarket

efficiency.AgriculturePriceCommission.

Module-V:

Inter-regionalandinternationaltradeinagriculture;emergingscenarioofinternationaltradein

agriculturalcommodities;conceptoftermsoftradeandbalanceofpayments,.WTO andIndian

agriculturewithspecialreferencetoAndhraPradesh.

References:
1. C.S.G.Krishnamacharyulu&LalithaRamakrishnan,“RuralMarketing:TextandCases”,PearsonEducation,New

Delhi.

2. AwadheshKumarSingh& SatyaprakashPandey,RuralMarketing:IndianPerspective,NewAgeInternational

Publishers,NewDelhi.

3. Mamoria,C.B.&BadriVishal:AgricultureProblemsinIndia

4. Arora,R.C.,“IntegratedRuralDevelopment”,S.ChandLimited,NewDelhi.



5. Gopalaswamy,T.P.,“RuralMarketing:Environment,ProblemsandStrategies,VikasPublishingHousePvt.Ltd.,New

Delhi.

6. Bedi&Bedi,“RuralMarketing”,HimalayaPublishingHouse,NewDelhi.
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Paper–VIII-A;ClusterElective–A:Agribusiness

PaperVIII-A-3:AgriculturalInputMarketing

Objective:
 Toenablethestudents

 Toknowthestructureofagricultureinputmarketing

 Togainknowledgerelatedtoagriculturalmechanization

Module-I

Agriinputmarketing–Meaningandimportance–distinctivefeaturesofAgri.Inputmarketing–

Distributionchannelsofagri.Inputs–Private,Government,Co-operativeandJointsector.Agriinputs

promotionalprogramme–conceptsandtechniques.

Module-II

.

Issuesinseedmarketing–determinantsofseeddemand–privatesectorcontribution–publicsector

supporttoprivatesector-DistinctivefeaturesofSeedMarketingvis–a–visotherInputMarketing–

strengthsandweaknessesonIndianseedindustry.

Module-III

Fertilizerindustryscenario–public,private,co-operativeandjointsectorrole–fertilizerproduction

consumption,andimports–fertilizermarketingcharacteristics.Biofertilizers–itsroleandscope–major

constraintsinvolved–productionlevel–marketlevel–fieldlevel.Marketingnetwork/channels.

Module-IV

Pesticideindustry–anoverview–natureofindustrygrowth–consumptioncropwise,areawise–

demandandsupply–marketsegmentation.-IPMconceptdevelopment–biopesticides–itsroleandscope.

Module-V

Agriculturalmechanization–benefitsandimportanceandfuturepriorities–scenariooffarmimplements



andmachinerysector–economicadvantageofmechanization–contributionofagricultural

mechanization–Needforthedevelopmentofagriculturalmachineryandimplementstosuitthelocal

resourceendowments.

References:

1. AcharyaSS&AgarwalNL2004,AgriculturalMarketinginIndia–Oxford&IBH.

2. SharmaPremjit2008,MarketingofSeeds–geneTechBooks,NewDelhi.

3. MarketingoftheAgri.Inputs–IIMApublications.

4. StateoftheIndianFarmer-InputManagement,MinistryofAgriculture,GOI,AcademicFoundation,NewDelhi-2004
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VIII-B-ClusterElective–B:RuralEconomy

PaperVIII-B-1:RuralEconomy

Objectives:Toenablethestudentto

 Knowtheruraleconomicstructure

 Understandtheruralactivitiesrelatedtheeconomy

 Applytheeconomicschemesinruralareas

 LearntheskillsthroughTrainingfacilitiesinruralactivities.

Module-I

ConceptandNatureofRuralEconomy;characteristicofruralEconomy;FactorsaffectingruralEconomy.

Module-II

BasicNeedsofRuralEconomy;Housing;Health,education,Training,drinkingwatersupply;Electricity,

sanitation,ruralRoads,transportandcommunication,ruralstatilisation,UtilizationofLocalHuman&

NaturalResources.

Module-III

TheRoleofRuralTechnology–need&importantofruralTechnology,appropriateruralTechnology,

TechnologyforRuralWomen,difficultiesinadoptionofruraltechnology.

Module-IV

RuralroadsandRuralTransportsystem(Bus,Railways):-Importanceofruralroadsandtransportation

problems,variousschemesofruralroaddevelopment.RuralHealthandsanitation:-Needofruralhealth

andsanitation,problems,remedies.RuralElectrification:-Sourcesofenergy/power,progress,problems,

policy.

Module–V

Need,sourcesofruralcommunication,governmentpolicies. RuralEducation:-Overviewofthe



educationsysteminIndia;need,solutions,futureagenda.TrainingandRuralDevelopment:-Meaningof

training,typesoftraining,needofruraldevelopmenttraining,nationaltrainingpolicy.

ReferenceBooks:
1.Chaudhari,C.M.RuralEconomics,Jaipur:SublinePublication,2009

2.Datt,Rudra&SundharamIndianEconomyNewDelhi:S.Chand,2008.

3.Deogirikar,A.B.W.T.OandIndianEconomy,Jaipur:ShriNiwasPublications,2004

4)Acharya,S.S.&AgriculturalMarketinginIndiaN.L.AgarwalNewDelhi:Oxford&IBHltd.,2004.

5)Khanna,Sulbha&RuralDevelopmentStrategiesandPlanningUpnaDiwanNewDelhi:SonaliPublications,2003.

6)Prasad,B.K.RuralDevelopmentConceptApproachandStrategyNewDelhi:SarupandSons,2003.
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VIII-B:ClusterElective–B:RuralEconomy

PaperVIII-B-2:RuralIndustrialization

Toenablethestudentto

Objectives:knowtheconceptofruralindustrialization

Understandtheproblemsandpoliciesruralindustrialization

Learntheapplicationoftechnologyinruralindustries

Observeanduseskillstogetemploymentinruralindustries

Module–I:

RuralIndustrialization:-Need,ruralInfrastructureandindustrialization,progressandproblemofrural

IndustrializationinAndhraPradeshRuralApproach.Potentialareasforruralself-employmentwith

specialreferencetoagroIndustries.Theroleofco-operationinRuralIndustrialization

Module–II:

Thepolicies&programmesforruralindustrialdevelopmentduringplanningera..Importantprogrmmes

forIndustrialdevelopmentofruralareas,micro,smallandmediumindustriesinAndhraPradesh.

Module–III

RuralEnvironment&Resources-RuralEnvironmentinAndhraPradesh(water,soil):-Causes,effect,

statusofruralenvironment,rejuvenatingruralenvironment. RuralHumanResourcesUtilization

Programmes.

Module-IV

IndustrialDevelopment-LargeandSmallscaleindustriesAndhraPradesh-Agro-baseIndustries-Agro-

processingindustries:-Importance,problems,solutions.Ruraltechnology:-Need,effect,advantages.

Module-V

RuralEmployment -RuralemploymentinAndhraPradesh,characteristicsofruralemployment-



IncidenceandtypeofUnemploymentinruralarea.Needbasededucationandtrainingforruralyouth-

DevelopmentofEntrepreneurshipabilitiesamongruralstudents

ReferenceBooks:
1.Desai,Vasant.RuralDevelopmentinIndia.

NewDelhi:Himalaya,2005.

2.IGNOU.RuralDevelopment:IndianContext.

NewDelhi:IGNOU,2005.

3.Narwani,G.S.TrainingforRuralDevelopment,

NewDelhi:RawatPublications,2002.

4.RaoK.HanumanthaRuralDevelopmentStatics–2007-08,NationalInstituteofRuralDevelopmentMinistryofR.D.,Govt.

ofIndia,RajendraNagar,Hyderabad–30July,2008
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PaperVIII-B:ClusterElective–B:RuralEconomy

PaperVIII-B-3:RuralMarketing

Objectives;Thestudentenableto

 Knowthestructureofruralmarketing

 Understandtheroleofgovernmentinterventionsinruralmarketing

 Learnandapplythecooperativemarketingintheirareas

 Observetheskillstogetdatasources

Module–I

Meaning,concept,definitions,objects,needofRuralMarketing,classification,StructureofRural

Marketing.

Module–II

MarketingFunctions:-Meaning,classifications-Packaging,transport,grading,storageandwarehousing,

buyingandselling.Demandandsupplymeaning,factorsaffectingdemandandsupplyforfarmproducts.

Module–III

Governmentinterventionandroleinruralmarketing,characteristicsoftraditionalmarketingsystem.

DirectorateofMarketingandInspection.RegulationofAgriculturalMarketing:-Definition,objectives,

historyofMarketregulation,progress,qualitycontrol,GovernmentSponsoredNationalOrganizations

andtheirrole.

Module–IV

Co-operativeMarketing:-Meaning,function,historytypes,structure,membership,sourceoffinance.

NAFED :-Objectives,activities,otherNationalco-operativeorganizations-Nationalco-operative

Developmentcorporation(NCDC),Tribalco-operativemarketingfederation(TRIFED)statelevelco-

operativemarketingorganization.



Module–V

.DatasourcesinAgriculturalMarketing:-Coverages,Agencies,publicationsofmarketstatistics.

DisseminationofMarketstatistics,newemergingproblemsinAgriculturalmarketinginAndhraPradesh

References:
1.Acharya,S.S.AgricultureMarketinginIndia,NewDelhi:Ford,IBHPublishingCo.Ltd.,2004

2.Chaudhari,C.M.RuralEconomics,Jaipur:SublinePublication,2009

3.Desai,VasantRuralDevelopmentinIndia,NewDelhi:HimalayaPublicationHouse,2005

4.Desai,VasantFundamentalsofRuralDevelopment,NewDelhi:RawatPublications,1991

5.Narwani,G.S.TrainingforRuralDevelopment,NewDelhi:RawatPublications,2002
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VIII-C;ClusterElective–C:Entrepreneurship

PaperVIII-C-1:IndustrialEconomics

Objectives:Toenablethestudents

 ToknowthestructureofIndianindustrialeconomy.

 Tomeetthenationalrequirements,understandtheconceptsofdevelopmentindices.

 Toimpartpracticalknowledgeaboutthecircumstancesinindustrialeconomy.

Module-I

IndustryandEconomicdevelopment-Industryandsectorallinkages–IndustrialClassificationanddata

information.

Module-II

PublicPrivatejointandco-operativesectors-privatecorporatesector-MNCsandtheirrole.

Module-III

Industrialproductivity-concept-measurement-productivityinIndianindustries-industrialsickness-

underutilizationofcapacity-factorsaccountingforitanditsconsequences.

Module-IV

GlobalizationandIndianIndustry–Privatization-IssuesrelatingtoDisinvestmentpolicy.

Module-V

IndustrialFinance-SourcesofIndustrialFinance-GovernmentandPrivateFinance-ForeignDirect

InvestmentinIndiaandAndhraPradeshIndustries.



BOOKSFORREFERENCE:

1.Dhingra,I.c.IndianIndustrialEconomy
2.Gadgil,P.G.IndianEconomy
3.Kuchhal,S.C.IndustrialEconomyofIndia
4.Sharma,N.K.IndustrialEconomics
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VIII-C:ClusterElective–C:Entrepreneurship

PaperVIII-C-2:LabourEconomics

Objectives:thestudentenableto
Understandthebasicproblemsrelatedtoloboures.
Acquiretheknowledgeaboutlobourproductivity.
Equiplabourwelfaremeasures.

Module:IIntroduction.
Laboureconomics-conceptanddefinitions-Nature,scope,andimportance–Labourasauniquefactorof
production

Module:IILabourmarket
Conceptoflabormarketanditsfeatures–Determinantsofthesupplyanddemandforlabour–organized
andun-organiseedLabour–Shortrunandlongrundemandforlabours–FirmsdemandandMarket
demandforLabour.

Module:IIIWages
Wageconceptanddefinitions–Wagedetermination–changingmarketconditionsandwages–wage
regulationsandwage.Collectivebargaining,wagedifferentials–wagepolicy–objectivesand
importance.

Module:IVSupplyofLabourandLabourproductivity.
Marketsupplyoflabour–Conceptoflabourproductivity-Measurementandimportanceoflabor
productivity–Determinants–Causesforlowlabourproductivity–Measurestoincreaselabour
productivity–Impactoftechnologyonlabourproductivity.

Module:VCompensationandIncentives
Straightpayandvariablepay–payandeffortoflabour-Retirementandvoluntaryretirement–Schemes
–Labourlegislationsanditsimpactonlabourcompensation-riskofinjurybenefitsforlabours.Needfor



Stateinterventioninlaboursmatters–LaboursocialsecurityandLabourwelfareMeasures–Labour
Policy–LabourUnionsandeconomicimpact–Importance.

References:

1.BhagoliwalT.N(2000),EconomicsofLabourandIndustrialrelations.SahityaBhavan,Agra.
2.McConnelC.R.andS.L.Brue(2002),ContemporaryLabourEconomics,McGrawHill,NeYork.
3.MittalandSanjayPrakashSharma(2000),labourEconomics,RSBAJaipur
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VIII-C:ClusterElective–C:Entrepreneurship

PaperIII-VIIIC-3-INDUSTRIALDEVELOPMENTININDIA

Objectives:Toenablethestudents
 ToacquirebasicknowledgeonIndianindustries.

 Tounderstandfeaturesandobjectivesofdifferentindustries.

 ToknowtherecenttrendinmakingIndia.

Module-I Introduction-IndustrialdevelopmentinIndiaDuringfiveyearplans-Developmentof

IndustrialcorridorsinIndiaandAndhraPradesh

Module-IIMSME–structure-functionsofMSME-problemsandprospectsofMSME

Module-III MakeinIndia–meaning–featuresandobjectives-planning-sectorscoveredinMakein

India-Selectedsectors-Leather,FoodprocessingIndustries–-Introduction–features-development

problems–prospects-Financialassistance-RoleofFDI

Module-VTextileandGarmentIndustry–TourismIndustry-Introduction-Features-Development-

ProblemsandProspects-Financialassistance-RoleofFDIinTextileandTourismindustries.

V-ProjectPreparation-projectformulation,ProjectReportPreparation;SpecimenofProjectReport,

assessmentofprojectfeasibility,analysis’sofproject,ProjectPlanningandSchedulingusingNetworking

TechniquesofPERT/CPMpreparationofprojectreport,

References:
1. Indianeconomy,DuttandSundaram



2. Indianeconomy,S.K.MishraandS.V.Mishra
3. Economicsurvey2016-17
4. CMIERecentReports
5. NITIAyogwebsite.
6. IndustrialEconomics,
7. WebsitesonIndustrialDevelopmentinIndiaandA.P.


